
 

 
 

 
 
IMPORTANT NOTE: THIS IS UNOFFICIAL TRANSLATION. IN CASE OF DISCREPANCY, THE SPANISH VERSION 
SHALL PREVAIL. 
 

 

 

BASES FOR THE SUBMISSION OF BIDS FOR THE COMMERCIALISATION OF 
AUDIOVISUAL RIGHTS FOR THE FOLLOWING WOMEN'S FOOTBALL 
COMPETITIONS AT THE EUROPEAN AND INTERNATIONAL LEVEL  

 

The Queen’s Cup of the seasons, 2025/2026, 2026/2027 and 2027/2028; and the 
Spanish Women's Super Cup in the 2025/2026, 2026/27 and 2027/2028 seasons. 
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1.- INTRODUCTION. 
 

The competitions marketed in this process are the following: 
 
The Queen’s Cup has been the great celebration of Spanish women's football 
for four decades and especially since 2019 when it has been promoted and has 
achieved popularity and a very high following. 
 
The Queen’s cup has celebrated more than 40 years of history, as it was created 
in 1983 after an unofficial Sofía Queen’s cup has been played since 1981.  
 
HONOURS OF THE QUEEN’S CUP 
 
The Queen’s cup has been won by 15 teams in 43 editions and since 2020 FC 
Barcelona has topped the list, which after winning it in 2025 has a total of 11 
trophies, further increasing the gap with its pursuers RCD Espanyol and 
Levante UD.  
 
The women's Super Cup has become one of the most attractive novelties on 
the Spanish football calendar. Forgotten in the trunk of memories, it was reborn 
in this decade to bring even more excitement and bring Spanish women's 
football throughout the country: Salamanca in 2020, Almeria in 2021, Ciudad del 
Fútbol de las Rozas in 2022, Mérida in 2023, Leganés in 2024 and Huesca in 2025. 
In the last three editions the champion team was F.C. Barcelona. 

 
2.- PURPOSE AND DESCRIPTION OF THE COMPETITION 
 
2.1.-Purpose 
 
The purpose of this tender procedure is to receive bids for the contracting of 
certain audiovisual broadcasting rights related to the Queen’s of the 2025/2026, 
2026/2027 and 2027/28 seasons and with the Spanish Women's Football Super 
Cup of the seasons, 2025/2026, 2026/2027 and 2027/28. 
 
The RFEF has appointed Sportive as advisor for the commercialization of these 
rights. 
 
The RFEF will be exclusively responsible for decisions on the analysis and 
evaluation of the bids, the awarding, signing of the contracts and the receipt of 
the amounts offered by the successful bidders directly from the latter. 
 
2.2.- Lots.  
 
The RFEF offers the option of submitting bids for the two lots described below. 
Lots are offered by country and region as indicated in Annex 1.  Bid’s may be 
submitted for Lot A, Lot B, or both. 
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Lot A 

 

THE QUEEN'S CUP 

The lot includes the following live matches: 

Two (2) third-round matches exclusively.  

Two (2) matches of the round of 16 exclusively.  

Two (2) quarterfinal matches exclusively. 

Four (4) semifinal matches exclusively. 

The match of the Final of the Queen’s Cup exclusively 

Live streaming of all eleven (11) matches is mandatory. 

The successful bidder will have the right to deferred issuance on an 
exclusive basis. 

Lot B THE SPANISH SUPER CUP 

Three (3) live matches corresponding to the Spanish Women's Super 
Cup, exclusively. 

 
 
2.3.- Description of the competitions.  
 

2.3.1.- Queen’s Cup Competition. 

In the 2025/2026 season and following, 48 clubs from the National Women's 
First Division Football Championships , First Women's Football Federation and 
Second Women's Football Federation will participate, as well as the necessary 
teams of the Third Women's Football Federation to cover the places 
generated by the reserves or dependents to complete 48 teams,  in 
accordance with the Competition Rules and Bases of the 2025/2026 season 
currently published  

A total of 49 matches will be played. 

2.3.2.- Women's Super Cup competition. 
 
The Spanish Women's Super Cup of the 2025/2026 season and subsequent 
seasons will feature the two finalist teams of the Spanish 
Championship/Queen’s Cup and the first and second classified teams of the 
National League Championship First Division of Women's Football. 
 
If any of the finalists of the Spanish Championship/. The Queen’s Cup would 
also have qualified in first or second place in the First Division of Women's 
Football, the two clubs of the Spanish Championship/ The Queen’s Cup. will 
remain, and the places corresponding to the First Division of Women's 
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Football will be awarded to the next or following qualified clubs, until the four 
teams participating in the competition in question are completed.  

The Spanish Women's Super Cup is structured through the format known as 
"Final Four", which will be played over three days of competition, of which two 
will be the semi-finals and one the final, at the venue designated by the RFEF. 
The matches will be played through the single-match knockout system, in a 
total of 3 matches.   

 
The RFEF may propose to its General Assembly the change of the competition 
format during this marketing with the aim of improving the competitions and 
providing them with greater visibility and impact. 
 
2.4.- Marketing seasons 

 
The purpose of this tender procedure is to receive bids for the contracting of 
certain audiovisual broadcasting rights related to the competitions of the 
Queen’s Cup that are played during the seasons 2025/2026, 2026/2027 and 
2027/2028; and of the Super Cup that are played during the seasons 2025/2026, 
2026/2027 and 2027/2028. In the 2025/2026 season, the transfer of audiovisual 
rights will begin from the award. 
The sports season begins on July 1 and ends on June 30 of the following year. 

 
2.5.- Territory 
 
The rights referred to in this Invitation to receive Bids reflected in this 
document are all countries in the world except Spain and Andorra.  
 
The successful bidder must guarantee that the Rights are accessible 
exclusively within the Territory and undertakes to implement all security 
measures, such as signal encryption or geo-blocking system, DRM systems, to 
prevent them from being accessed from outside the Territory and/or illegally, 
and must comply with,  with respect to the territories in which it applies, 
Regulation (EU) 2017/1128 of the European Parliament and of the Council of 14 
June 2017 on cross-border portability of online content services in the internal 
market.  

With regard to content accessible via the Internet or any other equivalent 
means of broadcasting, the successful bidder exploiting the above-mentioned 
audiovisual content must undertake to implement all measures that prevent 
the copying, storage, preservation or sending of any of the audiovisual content 
acquired, as well as to use a system that prohibits access to or viewing from 
outside the Territory.  

2.6.- Languages 
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The successful bidders may offer the user the option of accessing the 
comments of the broadcast in all the co-official languages in those territories 
where there is a co-official language. 

 
2.7.- Detail of the lots  

 

LOT A 

MATCHES: Exclusive right to broadcast live, free-to-air and/or pay-per-view, 
and deferred of:  

Two (2) third-round matches exclusively.  

Two (2) matches of the round of 16 exclusively.  

Two (2) quarterfinal matches exclusively. 

Four (4) semifinal matches exclusively. 

The match of the Cup Final of H.M. the Queen exclusively. 

 

LOT B 

Three (3) live matches, open and/or closed and deferred, corresponding to the 
Spanish Women's Super Cup, exclusively. 

 
CHANNEL: Operators must guarantee live broadcasting.  
The broadcast will be carried out free-to-air or pay-per-view  using a traditional 
television signal (DTT) or through cable, satellite, airwaves, ADSL or IPTV, 
Internet (including OTT format), Wi-Fi, 3G, 4G and future generation 
technologies, mobile portals, websites, and/or streaming, as well as any other 
existing system or modality that will be developed in the future and on any 
device. Betting rights and fast betting data are included.  

EXCLUSIVE: The exclusive refers to the live and delayed broadcast of all 
matches in the competitions. 

 
The exclusivity mentioned in these rules does not affect the right of the clubs 
participating in the matches to be able to record images for the mere internal 
purposes of technical analysis of the matches and their use for training 
purposes and monitoring of their players or opposing teams.  
 

Exclusivity also does not prevent the participating clubs and, where 
appropriate, the RFEF from recording and broadcasting images of the 
moments before or after the match, of the benches, as well as any other image 
that is not of the match on the playing field.  
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2.8.- Sublicense 
 
The successful bidder may grant sublicences always with prior and express 
authorisation from the RFEF, and the sub-licensee must guarantee 
compliance by the sub-licensee with the obligations established in the lot and 
ensure that the sub-licensee complies with all the conditions established for 
candidates in accordance with the provisions of these rules.  
 
When requesting authorization for the sublicense, the channel and its 
audiences must be indicated in detail, and such request must be made at least 
10 calendar days before the broadcast date of the matches to be sublicensed.  
 
The RFEF will respond to the request within five (5) calendar days from the 
time it has in its possession all the complete documentation necessary to 
analyse it and in the absence of a response within the indicated period, the 
application will be considered to have been granted. If the RFEF denies the 
authorisation, it must give reasons for it.  
 
The RFEF may deny the sublicence in the following cases: 
 
- If the potential sub-licensee has contracted a debt with the RFEF and/or 
there are legal proceedings that are underway in relation to the non-payment 
of the aforementioned amounts. 
- Reputational risk of the RFEF in the case of channels that broadcast socially 
inappropriate content. 
- The potential sub-licensee proposes a format of exploitation of the rights 
contrary to what is established in these rules. 
 
DEFERRED: The unlimited broadcast of the deferred of each match and in its 
entirety, after its recording and within the season to which said matches 
correspond.  
 

 
3. CONDITIONS FOR BROADCASTING MATCHES  
 
3.1.- The definitive dates and times of each match will be determined by the 
RFEF.  
 
3.2.- All schedules will refer to the time of the city of Madrid (Spain).  
 
3.3.- The RFEF reserves the right to modify the dates and times of the matches.  
 
3.4.- For the matches of the Queen’s Cup the RFEF will notify the successful 
bidder of the available matches each day of the competitions at least 5 
calendar days prior to each matchday. 
 
3.5.- Signal.  
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The RFEF or the company it designates will provide each international 
operator with the live signal of each of the matches.  
 
The technical costs derived from sending the live signal from the location 
established by the RFEF in Spain to the international operator must be borne 
by the latter. The Successful Bidder will pay these costs directly to the 
company indicated by the RFEF that will be the service provider. The amount 
of the service is 100 per match. 
 
The Successful Bidder will be able to personalise the production delivered by 
the RFEF according to their preferences through the use of voice-overs, 
comments and appearances by their announcers, narrators and 
commentators. If the Successful Bidder requires any on-site service, this 
service will be provided by the 'Host Broadcaster' of the party, in accordance 
with a rate sheet made available to the Successful Bidder. These services 
include but are not limited to distribution, TV Compound, equipment for 
commentators' positions, etc.  
 
However, the Successful Bidder understands that any intellectual property 
rights in such customization shall be governed by the Intellectual Property 
Clause governing the Bid.  
 
4.- ASSIGNMENT  
 
The acquired rights and obligations contracted by the parties may not be sold, 
assigned, transferred, or otherwise disposed of to third parties without the 
prior and express written consent of the other party. 
 
5.- TRADEMARKS, ADVERTISING AND PROMOTION.  
 
5.1.-Use of the trademark by the successful bidders.  
 
In order to communicate a unified and coherent brand and image of the 
Competition, the Successful Bidder will be required to use the official graphics 
and bumpers of the Competition, as well as its corresponding logo.  
 
In order to promote and publicize its broadcasts, the Successful Bidder has the 
non-exclusive right and obligation to use the following items: 
  
-the name of the RFEF, as well as the name of the Competition.  
-the logo of the RFEF and the Competition.  
-The logo of the competition on the curtain for the passing of the repetitions.  
 
All the distinctive signs of the Competitions and/or the RFEF and/or the clubs 
that the Successful Bidder will use for the promotion and/or broadcasting of 
the Competitions will be provided by the RFEF, and/or expressly approved by 
RFEF before their disclosure and/or publication. It will not be allowed to 
include distinctive signs that refer to the Competitions or the RFEF, that do 
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not comply with the format and/or the express indications marked by the 
RFEF. The distinctive signs of the clubs may not be used.  
 
The RFEF will inform the successful bidder of the title sponsor of the 
competition and the successful bidder will be obliged to apply the correct 
naming and logo of the title sponsor and the competition during the 
broadcasts.  
 
5.2.- Advertising opportunities for the successful bidder  
 
The Awardees may sponsor the broadcast. In no case may the aforementioned 
sponsorship of the broadcast and/or its brands be linked to and/or associated 
with the RFEF, the competition and/or the clubs participating in the 
competition. 

 
5.3.- Regulation of virtual advertising through digital instruments:  
 
With regard to virtual advertising, understood as the placement of 
advertisements on digital instruments that allow the reproduction of different 
advertisements during the match and that are located at specific points within 
the Stadium (for example, stands, advertising supports, static billboards, UTVs, 
etc.), the Successful Bidder acknowledges that the RFEF may use these 
instruments to reproduce digital advertisements for advertising purposes. As 
such, the Successful Bidder undertakes not to modify the content of the digital 
instrument, except in the event that the advertisement displayed is contrary to 
the applicable legal provisions of the Successful Bidder's Authorised Territory.   
 
5.4.- Exclusivity and assignments 
 
Exclusivity does not prevent the clubs participating in the matches from 
broadcasting the deferred match in its entirety and/or in summary or 
fragmented versions of the matches once the matches have been completed 
and within the deadlines stipulated in section 6, provided that they do so on 
their own distribution channel thematically dedicated to the sports news of the 
participating club or entity.  

 
The exclusivity mentioned in these rules does not affect the right of the clubs in 
the matches to be able to record images by means of the club or the federation 
to the mere internal effects of technical analysis of the matches and their use 
for the purposes of training and monitoring of their players or the opposing 
teams.  

 
Exclusivity does not prevent clubs or the RFEF from recording or broadcasting 
live images of the moments before or after the match, of the benches, as well 
as any other image that is not of the match on the playing field. 
 
 
 



 
 
 

9 
 

6.- OTHER RIGHTS. 
 
6.1.- The award to the operators will be made without prejudice to the 
following rights: 
 
a) The RFEF, where appropriate, and the participating Sports Clubs or Public 

Limited Companies (S.A.D.) may broadcast the match on a deferred basis 
from 24 hours after the end of the match, provided that they do so directly 
through their own distribution channel thematically dedicated to the 
sporting activity of the participating club or entity.  

 
b) The RFEF and the Clubs that play the matches, both as a home team and 

as an away team, may create image clips on their official Social Networks, 
applications, RFEF brand channels or those of the clubs on digital 
platforms (YouTube and similar) and the official website of the clubs. Such 
use will be restricted to five (5) minutes in total, and its publication after 
the end of the match. These abstracts may be published worldwide.  
 

c) The RFEF reserves the right to authorise the Sponsors and/or Official 
Suppliers of the Competitions to use images of the Competition on the 
sponsor's own platforms to promote their association with the 
Competition.  

 
6.2.- The RFEF and the participating clubs may make use of the right to 
archive all matches in the competition and any digital file, including tokens 
or NFTs.  
 
6.3.- The RFEF is co-owner, together with the clubs, of all the Intellectual 
Property Rights of the Competition.  
 
Once the marketing contract has expired, where appropriate the RFEF and 
the participating Clubs/SADs will hold all the intellectual property rights over 
all the audiovisual content and recordings (files) that have been generated, 
and may be exploited in any medium or support, without any limitation in a 
world territorial scope for the maximum period of validity of such rights.  
 
6.4.- Rights not expressly granted in this Tender are excluded from this 
process, for example, exploitation in other territories, video games, virtual 
reality, augmented reality, the metaverse, scouting rights.  
 
7.- SUBMISSION OF BIDS: FORMAT, PROCEDURE AND REQUIREMENTS FOR 
THE SUBMISSION AND RECEIPT OF BIDS. 
 
7.1.- General.  
 
All Bids must comply with the terms, conditions and the required procedure, 
and those that do not comply with the above may be rejected by the RFEF.  
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7.2.- Publication of the IRO and calendar.  
 
The RFEF has published the announcement of the receipt of Bids and the 
general conditions of this IRO on the website www.rfef.es  
 
 
Publication of the bid reception 
process on the RFEF website 

December 2, 2025. 

Deadline for requesting 
clarifications 

Until December 5, 2025. 

Deadline for resolving clarifications Until December 10, 2025. 
Date of submission of bids  Until December 15, 2025, at 20:00 

CET. 
Opening of bids December 16, 2025. 
Rectification if necessary Until December 19, 2025. 
Valuation and award Until December 30, 2025. 

 
Note: Unless otherwise indicated, deadlines will end at 8:00 p.m.  

 
7.3.- General requirements for candidates  
 
The Candidate must be a Spanish and/or foreign legal entity that has the 
capacity to act and act in Spain.  
 
The candidate must submit the following information:  
 
a) Registration in the commercial register.  

 
b) Power of attorney or powers of the legal representative of the company.  

 
c) Not be in bankruptcy proceedings at the time of submitting the 

application.  
 

d) Only in the event that the candidate is a tax resident in Spain, must present 
a certificate of being up to date with their tax obligations with the AEAT. 
This certificate will be issued by the Spanish State Tax Administration 
Agency.  

 
e) Only when it is a company registered with the Spanish Social Security must 

it present a certificate of being up to date with its obligations with the 
Social Security, a certificate that will be issued by the General Treasury of 
the Social Security.  

 
7.4- A report prepared by the Candidate will be provided stating the 
programming plan of the Competition, including the level of coverage and 

http://www.rfef.es/
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exposure and the company's experience in the exploitation of audiovisual 
content, as well as the action plan in the event of being awarded.  
If the offer is submitted by an agency or intermediary, it must prepare a report 
indicating the general description of its activities, expressly indicating its offer 
of sports content, and present an action plan that includes the coverage 
expected by the exploitation of the audiovisual content in the event of being 
awarded the same.  

 
7.5 Grounds for exclusion  
 
The following are grounds for exclusion:  
 

a) Failure to provide documentary evidence of the requirements set out in 
the preceding paragraphs.  

 
b) Failure to comply with any of the requirements set out in the preceding 

paragraphs.  
 

c) Submit the documentation indicated in this IRO after the deadline, except 
for that which can be corrected. 

 

7.6.- Content of the Offer.  

Interested candidates must submit the documentation in sections 7.3 and 7.4, 
and the financial offer they wish to make to the RFEF in accordance with the 
form in Annex 2 (2A Cup, 2B Suoercup).  Offers must be made for all seasons 
offered, i.e. the 2025/26, 2026/27 and 2027/28 seasons. 

Bids may be submitted in Spanish or English.  

The Bid will be submitted electronically to the email address designated by the 
RFEF for each lot. This email box has a system for certifying the entry and time 
stamping of incoming emails provided by a third party that complies with the 
requirements of Law 59/2003, on Electronic Signatures and Regulation (EU) 
910/2014, on Incoming Services, Electronic Identification and Fiduciaries for 
Electronic Transactions in the Internal Market (eIDAS). The RFEF will not have 
access to the information that the interested parties send to said email address 
until the date and time of opening of candidacies.  

If the RFEF observes any defect or omission that can be corrected in the 
documentation submitted, it will notify the affected Bidder in writing, who will 
have a period of 3 calendar days to make the corrections, with the possibility of 
being excluded if they do not comply with the period granted.  

The economic offer will consist of a monetary amount in euros and will not 
include taxes. The successful bidder must pay the RFEF the total amount 
offered in euros and may not reduce or reduce that amount under any 
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circumstances, so that it may not apply withholdings, deductions, fees, taxes, 
commissions or any other deduction or reduction of any nature.  

The Awardee acknowledges that he/she is solely responsible for the payment 
of taxes, deductions and/or liabilities generated by the non-payment thereof. If 
such taxes are required to be made by the RFEF, the Successful Bidder must 
calculate the relevant gross amount to ensure that the RFEF receives the full 
consideration expressed by the Bidder in its bid by expressly indicating it in the 
bid. 

7.7.-Evaluation of Bids.  

The evaluation body will be composed of:  

The Director General of the RFEF or the person designated by him on his behalf.  

The Chief Financial Officer.  

The Director of the Legal Department.  

The Director of Women's Football. 

The Director of Commercial and Business Development. 

The Head of the RFEF's audiovisual area.  

A lawyer from the Legal Department will act as Secretary of the body.  

The evaluation body will submit to the RFEF's audiovisual rights management 
control body a provisional award proposal that must be ratified by said 
management body.  

 

7.8.- Evaluation and provisional and final award of bids  

7.8.1.- The control body for the management of audiovisual rights will proceed 
to the allocation of the rights.  

7.8.2.-The award criterion will be the best economic offer. The RFEF may open a 
second round of improved bids.  

In the event of an offer for one or more individual lots and an offer for lots 
grouped by regions on the same territories, the RFEF informs that it will make 
a comparison between the individual lot and lot by region and will award the 
rights to the highest consideration. By way of example, if a bidder offers 96 for 
a regional lot and the sum of the rest of the individual lots in the same territories 
(even if there is no offer in any of them) amounts to 93, the RFEF will award the 
lot to the best total economic offer.  
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7.8.3.- If the offers received do not meet the objective of being economically 
profitable, the audiovisual content offered may be marketed non-exclusively or 
this tender may be cancelled.  

7.9.- Contract.  

Once the award has been made, the corresponding contract will be signed 
within the period set out in these terms and conditions or the one agreed with 
the operator and respecting the conditions established in these rules.  

7.10.-Suspension and cancellation.  

The RFEF reserves the right to suspend or cancel the process due to force 
majeure, or duly justified cause, or in the event of indications of collusion 
between bidders, in which case the RFEF will inform the corresponding 
competition authority and without undue delay of such unlawful acts.  

8.- PAYMENT TO THE RFEF.  

The successful bidders will pay the RFEF the amounts offered for each season 
in the following instalments 

(i) Lot A will be paid: 

The 30% for the first season of award payment will be made within 30 days after 
the contract is signed. For subsequent flights, 30% will be paid on October 15 of 
each year. 

30% on December 31 of each year 

The remaining 40% on March 30 of each year 

(ii) Lot B will be paid in full on December 15 of each year. 

If the Successful Bidder defaults on any payment, the RFEF may suspend the 
broadcast of matches until the payment of the amounts owed, as well as the 
interest accrued to date. In addition, you may terminate the contract for non-
payment at any time. 

9.- LEGAL PROVISIONS OF THE IRO.  

9.1.- Confidentiality.  

The RFEF agrees that any confidential information (which was marked as such 
by a candidate) and that was included in the Bids received (including all 
financial information) will be kept confidential and will not be disclosed to any 
third party other than their respective advisors.  

No potential Candidate has the right to make any announcement related, 
directly or indirectly, to these rules and, in particular, to their Offer, or related to 
any acceptance or rejection of the same, either partially or totally. The 
candidates acknowledge and agree that the RFEF will have the exclusive right 
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to make announcements in relation to these rules, including the awarding of 
rights.  

9.2.- Own costs.  

Each Candidate is responsible for all costs, expenses and liabilities incurred by 
the Candidate or any third party assisting the Candidate in the preparation of 
his or her Bid and at any subsequent stage of the Bid process, including Spanish 
translations, if necessary. The RFEF will not be responsible, in any case, for such 
costs, expenses or liabilities incurred by a Candidate in relation to this 
procedure or to the preparation, negotiation, signing or granting of any media 
broadcasting rights agreement.  

9.3.- Exploitation of Rights.  

The Successful Bidder is obliged to exploit the Rights conferred, except for 
reasons of force majeure, and the RFEF reserves the right to terminate the 
corresponding Contract in the event of non-compliance.  

9.4.- Acceptance.  

Any Bidder submitting a Bid for the exploitation of the Rights in question in this 
Bid shall be deemed to have read, understood and expressly accepted all the 
terms and conditions relating to the Bid itself.  

9.5.- Separability.  

In the event that any of the clauses contained in this Tender are invalidated or 
illegal, only that particular provision will be invalidated and, as such, the validity 
of the other provisions will not be affected.  

9.6.- Interpretation.  

The Spanish version of this Tender shall be considered the only binding version 
of this Tender. In the event of a contradiction between the Spanish and English 
versions of this Bid, the Spanish version shall prevail. 

9.7.- Implementing Legislation.  

This procedure and any documentation, correspondence and agreement 
entered into between the RFEF and any Candidate related to it shall be 
governed by and construed in accordance with the laws of Spain. Any and all 
disputes arising in respect of it shall be submitted to the exclusive jurisdiction 
of the courts and tribunals of the city of Madrid, Spain. 
 
 
Las Rozas, December 2, 2025 
 
 
 
 



 
 
 

15 
 

ANNEX 1 
 
 

 EUROPEAN UNION AND 
OTHER NON-EU COUNTRIES 
OFFERED CONJUNCTIVELY 
WITH EU COUNTRIES. 

 

CODE PACKAGE Territories  

A1 Germany. Germany. Under an 
exclusively on free-to-air and 
encrypted channels 

A2 Austria   Austria. Exclusive 
free-to-air and 
encrypted 
broadcasting. 

A3 Belgium   Belgium. Exclusive 
free-to-air and 
encrypted 
broadcasting rights. 

A4 Bulgaria   Bulgaria Exclusive 
free-to-air and 
encrypted 
broadcasting rights. 

A5 Czech Republic   Czech Republic 
Exclusive free-to-air 
and encrypted 
broadcasting rights. 

A6 Cyprus   Cyprus Exclusive 
free-to-air and 
encrypted 
broadcasting rights 

A7 Danish   Denmark, 
Greenland and the 
Faroe Islands 
Exclusive free-to-air 
and encrypted 
broadcasting rights 

A8 Slovakia   Slovakia Exclusive 
free-to-air and 
encrypted 
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A9 Estonia   Estonia Exclusive 
free-to-air and 
encrypted 
broadcasting rights 

A10 Finland   Finland Exclusive 
free-to-air and 
encrypted 
broadcasting rights 

A11 French   France, Andorra and 
Monaco Exclusive 
free-to-air and 
encrypted 
exclusively on free-
to-air and encrypted 
channels. The rights 
may also be 
distributed on a 
non-exclusive basis 
in the French 
overseas territories 
French overseas 
territories 

A12 Greece  
 

Greece On an 
exclusive basis, free-
to-air and 
encrypted 

A13 Hungary   Hungary Exclusive 
free-to-air and 
encrypted 
broadcasting rights 

A14 Ireland  
 

Republic of Ireland 
Exclusive free-to-air 
and encrypted 

A15 Iceland  
 

Iceland Exclusive 
free-to-air and 
encrypted 

A16 Italy  Italy, San Marino, 
and Vatican City 
Exclusive free-to-air 
and encrypted 
broadcasting rights. 
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A17 Latvia  
 

Latvia Exclusive 
free-to-air and 
encrypted 
broadcasting rights 

A18 Lithuania  
 

Lithuania Exclusive 
free-to-air and 
encrypted 
broadcasting rights 

A19 Malta  
 

Malta Exclusive 
free-to-air and 
encrypted 
broadcasting rights 

A20 Norway 
 

Norway Exclusive 
free-to-air and 
encrypted 

A21 Netherlands  
 

Netherlands 
Exclusive free-to-air 
and encrypted 
broadcasting rights 

A22 Poland  
 

Poland On an 
exclusively on free-to-air and 
encrypted channels 

A23 Portugal  
 

Portugal (including 
the Azores and 
Madeira) Exclusive 
free-to-air and 
encrypted 
broadcasting 

A24 United of 
 

United Kingdom 
Exclusive free-to-air 
and encrypted 
broadcasting rights 

A25 Romania  
 

Romania Exclusive 
free-to-air and 
encrypted 
broadcasting rights 

A26 Sweden  
 

Sweden Exclusive 
free-to-air and 
encrypted 
broadcasting rights 
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A27 Switzerland  
 

Switzerland and 
Liechtenstein 
Exclusive free-to-air 
and encrypted 
exclusively on free-to-air and 
encrypted channels 

A28 Croatia   Croatia Exclusive 
free-to-air and 
encrypted 
broadcasting rights 

A29 Slovenia 
 

Slovenia Exclusive 
free-to-air and 
encrypted 
broadcasting rights 

A30 Albania  
 

Albania Exclusive 
free-to-air and 
encrypted 
broadcasting rights 

A31 Kosovo  
 

Kosovo Exclusive 
free-to-air and 
encrypted 

A32 Bosnia and 
Herzegovina  
 

Bosnia-Herzegovina 
Exclusive 
exclusively on free-to-air and 
encrypted channels 

A33 Macedonia 
  

Macedonia Exclusive 
free-to-air and 
encrypted 
broadcasting rights 

A34 Serbia  
 

Serbia Exclusive free-
to-air and encrypted 
broadcasting rights. 

A35 Montenegro 
 

Montenegro Under 
exclusively on free-to-air and 
encrypted channels 

A36 Luxembourg Luxembour Under 
exclusively on free-to-air and 
encrypted channels 
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A37 Regional package 
Macedonia, Bosnia 
and Herzegovina, 
Serbia and 
Montenegro  
 

Macedonia, Bosnia 
and Herzegovina, 
Serbia and 
Montenegro 
Exclusive free-to-air 
and encrypted 
broadcasting rights 

A38 Regional package 
United Kingdom and 
Ireland   

United Kingdom and 
Ireland Exclusive 
free-to-air and 
encrypted 

A39 Regional package 
Romania and Hungary   

Romania and 
Hungary Exclusive 
free-to-air and 
encrypted 

A40 Regional Lot Czech 
Republic and Slovakia   

Czech Republic and 
Slovakia On an 
exclusively on free-
to-air and encrypted 
channels 

A41 Regional Lot 
Germany, Austria, 
Switzerland, 
Luxembourg,   

Germany, Austria, 
Switzerland, 
Luxembourg On an 
exclusivity in free-to-
air and encrypted 
broadcasting 

A42 Regional package 
Finland, Denmark, 
Faroe Islands, 
Greenland, Iceland, 
Sweden, Norway   

Finland, Denmark, 
Faroe Islands, 
Greenland, Iceland, 
Sweden, Norway 
Exclusive free-to-air 
and encrypted 

A43 Regional package 
Estonia, Latvia, 
Lithuania   

Estonia, Latvia, 
Lithuania Exclusive 
free-to-air and 
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encrypted 
broadcasting rights 

A44 Regional package 
Greece and Cyprus   

Greece and Cyprus 
On an 
exclusively on free-to-air and 
encrypted channels 

A45 Regional lot Albania 
and Kosovo  
 

Albania and Kosovo 
Under 
exclusively on free-to-air and 
encrypted channels 

 
 

 AMERICA 

Code Package Territories 

B1 Canada  Exclusive free-to-air and 
encrypted: 

Canada 

B2 USA  Exclusive free-to-air and 
encrypted broadcasting rights: 

United (including 
Alaska), Bermuda, Puerto 
Rico, US Virgin Islands. 
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 Non-exclusive free-to-air 
and encrypted: 

Anguilla, Barbados, 
Antigua and Barbuda, 
Kingman Reef, Aruba, 
Palmyra Atoll, Johnston 
Atoll, Bahamas, Bajo 
Nuevo Bank, Baker Island, 
Barbados, Bonaire, 
Cayman Islands, Curaçao, 
Dominica, Grenada, 
Guadeloupe, Guam, 
Howland Island, Jarvis 
Island, Navassa Island, 
Clipperton Islands, 
Northern Mariana Islands, 
Midway Islands, Turks and 
Caicos Islands, Jamaica, 
Martinique, Montserrat, 
Saba, American Samoa, 
Saint Barthélemy, Saint 
Kitts and Nevis, Saint 
Eustatius, Saint Martin, 
Saint Pierre and Miquelon, 
Saint Vincent and the 
Grenadines. Saint Lucia, 
Trinidad and Tobago, 

B3 Mexico Exclusively on free-to-air 
and encrypted channels: 
Belize, Costa Rica, Cuba, El 
Salvador, Guatemala, Haiti, 
Honduras, Mexico, 
Nicaragua, Panama, 
Dominican Republic 
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 Non-exclusive free-to-air 
and encrypted: 

Anguilla, Antigua and 
Barbuda, Aruba, Bahamas, 
Bajo Nuevo Bank, 
Barbados, Bonaire, 
Cayman Islands, Curaçao, 
Dominica, Grenada, 
Guadeloupe, Clipperton 
Islands, Navassa Island, 
Turks and Caicos Islands, 
Jamaica, Martinique, 
Montserrat, Saba, Saint 
Barthélemy, Saint Kitts 
and Nevis, Saint Eustatius, 
Saint Martin, Saint Vincent 
and the Grenadines, Saint 
Lucia, Trinidad and Tobago 

B4 South America excluded. 
Brazil) 

 Exclusive free-to-air and 
encrypted: 

Argentina, Bolivia, Chile, 
Colombia, Ecuador, 
Guyana, South Georgia 
and South Sandwich 
Islands, Falkland Islands, 
Paraguay, Peru, Suriname, 
Uruguay, Venezuela. 

On a non-exclusive basis, both 
free-to-air and encrypted: 

Aruba, Bonaire, Curaçao, 
French Guiana, Trinidad and 
Tobago 

B5 Brazil  On an exclusive basis, 
unencrypted and encrypted: 

Brazil 
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ASIA 

Code Package Territories 

C1 Brunei  Exclusive free-to-air and encrypted: 
Brunei 

C2 Cambodia  Exclusive free-to-air and encrypted: 

Cambodia 

C3 China  Exclusively on free-to-air and encrypted 
channels: 

China 

C4 North Korea
 North 

 Exclusive free-to-air and encrypted 
broadcasting: 

North Korea 

C5 South of South 
Korea 

 Exclusive free-to-air and encrypted 
broadcasting: 

South Korea 

C6 Philippines  Exclusive free-to-air and encrypted: 

Philippines 

C7 Hong Kong  Exclusive free-to-air and encrypted: 

Hong Kong 

C8 India  Exclusive free-to-air and encrypted: 

Afghanistan, Bangladesh, Bhutan, India, 
Maldives, Nepal, Pakistan, Sri Lanka 
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C9 Indonesia  Exclusive free-to-air and encrypted 
broadcasting rights: 

Indonesia 

C10 Japan  Exclusive free-to-air and encrypted 
broadcasting: 

Japan 

C11 Laos  Exclusive free-to-air and encrypted: 

Laos 

C12 Macau  Exclusive free-to-air and encrypted: 

Macau 

C13 Malaysia Exclusive free-to-air and encrypted: 

Malaysia 

C14 Mongolia  Exclusive free-to-air and encrypted: 

Mongolia 

C15 Myanmar  Exclusive free-to-air and encrypted: 

Myanmar 

C16 Singapore  Exclusive free-to-air and encrypted 
broadcasting: 

Singapore 

C17 Taiwan  Exclusive free-to-air and encrypted 
broadcasting: 

Taiwan 

C18 Thailand  Exclusive free-to-air and encrypted 
broadcasting: 

Thailand 
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C19 Vietnam  Exclusive free-to-air and encrypted: 

Vietnam 

 
 

MIDDLE EAST AND NORTH AFRICA 
 

Code Package Territories 

D1 Middle East and 
North Africa. 

 Exclusive free-to-air and encrypted 
broadcasting: 
Algeria, Bahrain, Qatar, Chad, Egypt, 
United Arab Emirates, Iran, Iraq, 
Jordan, Kuwait, Lebanon, Libya, 
Morocco, Oman, Palestine, Syria, 
Somalia, South Sudan, Tunisia, Yemen, 
Djibouti. 
 
Non-exclusivity in free-to-air and 
encrypted broadcasting: Mauritania 
and Mauritius 

D2 Middle East  Exclusivity in free-to-air and encrypted 
broadcasting: 
Saudi Arabia 
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AFRICA (Sub-Saharan) 

Code Package Territories 

E1 Sub-Saharan 
Africa excl. 
South Africa) 

 Exclusive free-to-air and encrypted 
broadcasting in French and non-
exclusive broadcasting in local 
languages (excluding broadcasts in 
English, Portuguese and Swahili) 
 
Angola, Benin, Botswana, Burkina 
Faso, Burundi, Cameroon, Central 
African Republic, Comoros, Congo 
Brazzaville, Republic of the Congo, 
Ethiopia, Gabon, Gambia, Ghana, 
Cape Verde, Guinea-Bissau, Guinea-
Conakry, Equatorial Guinea, Ivory 
Coast, Kenya, Liberia, Madagascar, 
Malawi, Mali, Mozambique, Namibia, 
Niger, Nigeria, Rwanda, Sao Tome 
and Principe, Senegal, Seychelles, 
Mauritius, Sierra Leone, Swaziland, 
Togo, Uganda, Zambia, Zimbabwe. 
 
Non-exclusivity in free-to-air and 
encrypted broadcasting: Mauritius 
and Mauritania, Djibouti, Somalia, 
South Sudan and Sudan. 

E2 Africa Exclusivity in free-to-air and 
encrypted broadcasting for the 
Portuguese language 
 excluding broadcasts in English, 
French and Swahili): 
Angola, Cape Verde and Mozambique 
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E3 Africa Exclusive broadcast and 
encrypted: referring to the English 
language: Angola, Benin, 
Botswana, Burkina Faso, Burundi, 
Cameroon, Cape Verde, Central 
African Republic (CAR), Chad, 
Comoros, Republic of the Congo, 
Congo Brazzaville, Equatorial 
Guinea, Eritrea, Ethiopia, Gabon, 
Gambia, Ghana, Guinea Bissau, 
Guinea Conakry, Ivory Coast, 
Kenya, Liberia, Madagascar, 
Malawi, Mali, Mozambique, 
Namibia, Niger, Nigeria, Rwanda, 
Sao Tome and Principe, Senegal, 
Seychelles, Sierra 
Leone, Socotra, St Helena, Ascension 
Island, Tanzania, Togo, Uganda, Zambia, 
Zimbabwe. 
 
Non-exclusivity in free-to-air and 
encrypted broadcasting: 
Djibouti, Lesotho, Mauritania, 
Mauritius, Somalia, Sudan, South 
Sudan and Swaziland. 

E4 Africa Exclusive free-to-air and encrypted: 
refers to the Swahili language. 
Excludes broadcasts in English): 
Kenya 
 
Non-exclusive free-to-air and 
encrypted: 

 English, Portuguese and French): Kenya, 
Tanzania and Uganda 

E5 South Africa Exclusive free-to-air and encrypted: 
South Africa 
Non-exclusive free-to-air and 
encrypted: Lesotho and Swaziland 
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EUROPE (Non-EU countries) 

Code Package Territories 
F1 Armenia  Exclusive free-to-air and 

encrypted: Armenia 
F2 Azerbaijan  Exclusive free-to-air and encrypted: 

Azerbaijan 

F3 Belarus  Exclusively on free-to-air and encrypted 
channels: 
Belarus 

F4 Georgia  Exclusive free-to-air and encrypted 
broadcasting: 
Georgia 

F5 Israel  Exclusively on free-to-air and encrypted 
channels: 
Israel 

F6 Kazakhstan  Exclusive free-to-air and encrypted 
broadcasting: 
 
Kazakhstan 

F7 Kyrgyzstan  Exclusive free-to-air and encrypted 
broadcasting: 
 
Kyrgyzstan 

F8 Moldova  Exclusive free-to-air and encrypted: 
 
Macedonia 

F9 Russia  Exclusive free-to-air and encrypted 
broadcasting rights: 
 
Russia 

F10 Tajikistan  Exclusive free-to-air and encrypted 
broadcasting: 
 
Tajikistan 

F11 Turkmenistan  Exclusive free-to-air and encrypted 
broadcasting: 
 
Turkmenistan 
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F12 Turkey  Exclusive free-to-air and encrypted: 
 
Turkey 

F13 Ukraine  Exclusive free-to-air and encrypted 
broadcasting rights: 
 
Ukraine 

F14 Uzbekistan Exclusive free-to-air and encrypted 
broadcasting rights: 
 
Uzbekistan 

F15 Regional 
Lot 1 

 Exclusive free-to-air and encrypted: 
 
Belarus, Kazakhstan, Kyrgyzstan, 
Moldova, Turkmenistan, Tajikistan, 
Uzbekistan. 
 
 Non-exclusive free-to-air and 
encrypted: Armenia and Azerbaijan 

 

 
OCEANIA 

Code Package Territories 

G1 Australia Exclusive free-to-air and encrypted: 
 
Australia 

G2 New 
Zealand 

 Exclusive free-to-air and encrypted 
broadcasting rights: 
 
New Zealand 
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ANNEX 2 
 
 
A- Offer for the Queen’s cup. 
 
The deadline for submitting the offer is December 15, 2025, at 20:00 CET. 
 
The offer must be submitted to the following email address: 
cf@concursos.rfef.es 
 
FINANCIAL OFFER FOR THE ACQUISITION OF BROADCASTING RIGHTS FOR 
THE 2025/2026, 2026/2027 AND 2027/2028 SEASONS. 
 
 
 
 
Mr/Ms_____________________, with ID/Passport Number ___________________, 
In his/her capacity as _________________________ 
Acting on behalf of and representing entity _____________________ 
with registered address registered and email address for notification 
purposes ___________________________ 
 
 
I hereby state: 
 
(i) That, after carefully reviewing the Call for Bids issued by the Royal 
Spanish Football Federation ("RFEF"), the Entity is interested in acquiring the 
lot indicated below. 
 
(ii) That the amount offered is in euros and shall be understood to 
correspond to the net value expressed in euros that would be made available 
to the RFEF, once all financial expenses, deductions, withholdings, fees and 
taxes, and any others accrued by the financial transaction, if any, have been 
covered. 
 
(iii) That the Entity understands and accepts all the terms and conditions 
governing the Tender. 
 
In view of the above, the Entity expresses and details the terms and conditions 
of its Bid (fill in only the competition in which the candidate is interested, either 
the Queen's Cup or the Super Cup or both). 
 

mailto:cf@concursos.rfef.es
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NET FINANCIAL OFFER IN EUROS FOR EACH SEASON: 
 
QUEEN'S 
CUP 

Country/región lot 
no. 

SEASON 
25/26 

SEASON 
26/27 

SEASON 
27/28 

 
 

  
€________ 

 
€________ 

 
€________ 

 
 
 
 
The Offer is an irrevocable and unconditional offer that may not be modified 
(unless requested by the RFEF) or withdrawn for a period of sixty (60) days from 
receipt of said Offer.  
 
Mr./Ms. [First Name and Surname] 
 
 
 
On behalf of [Company Name] Date: [dd/mm/yy] 
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B- Offer for the Supercup. 
 
 
FINANCIAL OFFER FOR THE ACQUISITION OF BROADCASTING RIGHTS FOR 
THE 2025/2026, 2026/2027 AND 2027/2028 SEASONS. 
 
The deadline for submitting the offer is December 15, 2025, at 20:00 CET. 
 
The offer must be submitted to the following email address: 
sf@concursos.rfef.es  
 
 
Mr/Ms_____________________, with ID/Passport Number ___________________, 
In his/her capacity as _________________________ 
Acting on behalf of and representing entity _____________________ 
with registered address registered and email address for notification 
purposes ___________________________ 
 
 
I hereby state: 
 
(i) That, after carefully reviewing the Call for Bids issued by the Royal 
Spanish Football Federation ("RFEF"), the Entity is interested in acquiring the 
lot indicated below. 
 
(ii) That the amount offered is in euros and shall be understood to 
correspond to the net value expressed in euros that would be made available 
to the RFEF, once all financial expenses, deductions, withholdings, fees and 
taxes, and any others accrued by the financial transaction, if any, have been 
covered. 
 
(iii) That the Entity understands and accepts all the terms and conditions 
governing the Tender. 
 
In view of the above, the Entity expresses and details the terms and conditions 
of its Bid (fill in only the competition in which the candidate is interested, either 
the Queen's Cup or the Super Cup or both). 
 
 
SPANISH 
SUPER 
CUP   

Lot No. 
country/region 

SEASON 
25/26 

SEASON 
26/27 

SEASON 
27/28 

   
€________ 

 
€________ 

 
€________ 

mailto:sf@concursos.rfef.es
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The Offer is an irrevocable and unconditional offer that may not be modified 
(unless requested by the RFEF) or withdrawn for a period of sixty (60) days from 
receipt of said Offer.  
 
Mr./Ms. [First Name and Surname] 
 
 
 
On behalf of [Company Name] Date: [dd/mm/yy] 
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